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2ToxoL dpAonC

* Mapoxn KWNATPWV YL WOLWTLKEC €MEVOVCELC OTNV £PELVA, TNV TEXVOAOYLKA avAmTtuén Kol Tnv
Kavotopia, pe eudaon ot MuUE.

* OwkovouLlkn avarmntuén Baolopevn otn yvwon kat tn Puwotpn e€etdikevon.

* Evowpdtwon tng vEac yvwong Kal TNC KalvoTtopiog ota umtapyovta aAAd Kol 0€ VEQ TtpolovTQ,
UTtNPECLEC, TTapaywYLKA cuothpoata kol aAvoidec aglac.

* AUENON TNC QVIAYWVLIOTIKOTNTAC TWV EAANVIKWV ETIXELPACEWV KoL €vOUVAUWGON TOU
g&aywyLkou npodiA oto nmAaiclo tou dteBvolc avtaywviopou.

*  AmaoxoAnon eMLoTNHOVIKOU Suvaplkol upnAwv mpoooviwy Kot eéeldikevonc (Brain Gain).

e YUvbeon Tou akadnuaikoU LE TOV TTOPOYWYLKO TOUEQ.
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Tavtotnta dpaonc

H Apdon «Epsuvw - Koiwvotopw 2021-2027» Ba mepthapfavel 4 mopepuBacelc:
1. 'Epeuva ko Avamtuén amo Emuelpnoelg
2. uumpagelc Emelpnoswy pe Epeuvntikouc Opyaviopoug
3. Alomoinon EpguvnTtikwv AmtoteAeCUATWV
4. Idppayidba Aploteiac (Seal of Excellence) yia emuxelprioeLg

o 0L Attnoelg Xpnuatodotnong mou Ba evioxyubouv oto mAaiolwo tng Apdong
urtopouv va urtoBaAAovtol €ite amod HEPOVWUEVEC ULKPOUECOLEC ETILXELPNOELG
(M1, N3) ette amo opadec emelpnoewv (M1), eite amd cuUUMPALELG
ETILXELPINOEWV LE EPELVNTLIKOUC opyaviopouc (MM2).
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[MpoUmnoAoylopoc Spaonc Ko otowxela uTIOPOAWY

*JUVOAIKA Anpoota Aarmavn: 300.000.000 € nuepopnvia €vapéng umoBoAwv opiletal n MNepmn

6/6/2024
*H Anpootla Aanavn (o€ €) ava napépBaon Kot ol nuepopnvieg Anénc umoBoAng mpotacewyv €ival ot
aKOAOUOEC:
NMAPEMBAZH ENAEIKTIKH AHMOZIA AANANH EKTIMQMENH HMEPOMHNIA AH=HZ YNOBOAQN
Napéupoon | 60.000.000 30/7/2024 kai wpa 15:00
NapéuBaon Il 180.000.000 09/9/2024 koL Wpa 15:00
, HEXPL EEAVTANCNC TOU TTPOUTIOAOYLOMOU KoL
NapepBoon Il 39.000.000 TO OPYOTEPO PEXPL TNV Tetaptn 27.11.2024 kat wpa 15:00
HEXPL EEAVTANONC TOU TTPOUTIOAOYLOMOU KoL
MNapepfaocn IV 21.000.000 TO OPYyOTEPO UEXPL TNV Tetaptn 27.11.2024 kat wpa 15:00

2YNOAO 300.000.000
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ErtAe€ ol popeic-NpolnoBeoelg cUETOXNG

* H Apdon ameuvBuvetal oe €emXelpnoclg, He €pdoon OTIC MHIKpopeoaieg ermxelpnoel (MPE), kol
EPEVVNTLKOUC opyaviopoUC. Mo avaAuTikd, duvntikot Atkatovxot tng Apaong sivad:
a) Erxeprioelg kot «Aouol popeic mou avTLHETWTIL{OVTOL WG ETILXELPROELS» KOl

B) Epeuvntikol opyaviopol kat «Aoumol popeic mou avtlpeTwnilovtal wg EPELVNTLKOL OPYAVIOHOL»

* [0 TN CUMHETOXH TOUG 0T ApPACN, OL ETILXELPHOELC TIPETIEL VAL E€XOUV CUOTABEL VOULUA KAl VoL AELITOUpyoUV HE €6pal oTNV
EANGSQ eite WG VOULKA tpoowra (1t.X. AE, EME, OE, EE, IKE, Kow2ET) €ite WC OTOMLKEG ETUXELPNOELG.

* Aev €xouv dkaiwpa utoBoAnc altnong xpNUatodoTnong oL EwxwpPLeC eTtxelpnoelg (offshore).

*  OLemnepnoslc Ba mpemnel va €xouv eyypadel oto Mntpwo Mpaypatikwv AtkotoUxwv tou apBpou 20 tou v. 4557/2018
(A" 139), wc LoYVEL, TIPLV TNV NUEPOMNViA UTTOBOANRG TNS aitnong xpnuatodotnongc.

* [la TN CUMPETOXA TOUuC oTn Apdon KABe epeuvnTIKOC GOPEAC CUMUMETEXEL eviaia, o€ Ttimedo tou Edilkou NAoyaplacpou
KovbuAiwv Epeuvac (EAKE) dnAadn oe entimedo AOM.
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Alkarovuyol ava rtapepBoon

1. Epevva kat Avantuén amno EmyelpnoeLc
° H NapepuPaon | amevBivetal oe uvPloTApeveG EMXelpAOEL; HeE TOUAAxiotov pia KAewopévn mARpn (stiowa)
Slaxelplotikl xpnon. Avvntikot Sikaovxol eival gite pla pikpopeoaia smixeipnon (pepovwpévn MuE) eite Opddeg
EMXEPNOEWV OTLC OTIoleC amapaitnTa TouvAdxlotov pia eivat MUE. EmutA€ov, otnv opdda emixelpnoswyv duvatol va
OUMUETEXEL Ml (1 TieplooOTeEPEC) ovtotnTa/eC TMOU OVAKEL otouc Aowmou¢ ¢opeic mou avrtipetwrilovral wc
ETILXELPNOELC.

2. Zuunpagelc Emyeipinocwyv pe Epguvntikouc Opyaviopoug

° H MapeuPaon Il adopd cupunpagels UPLOTAUEVWV EMXELPHOEWY, TIOU €xouv Kot ehaxlotov uia (1) kAelopévn mAnpen
(etiola) SLOXELPLOTLKN XPNON, LE EPEVVNTIKOUC OPYAVIOHOUG, LE KUPLOUC ATTOOEKTEG TIC ETUXELPACELS. 2TO TAALOLO TNG
napeufaong n cuunpaln mepAapUBAavel TOUAAXLOTOV Mot PLKPO-HECOia ETILXELPNON KOL TOUAGXLOTOV VOV EPEUVNTLKO
opYOVIOMO. EmutAgov, otn ouumpatn dSuvatal vo. CUUHUETEXEL pia () TIEPLOCOTEPEC) OVIOTNTA/EC TTIOU QVIKEL OTOUG
Noutouc¢ Qopeic mou avrtipetwnilovral we Epeuvntikol Opyavicpol | otoug Aoutoug dopeic Tou avilpueTwTi{ovtal wg
ETILXELPNOELG.

o El0IkOTEPQ, 0TO TTAQioLo TNG MapEUPaong:
» Xe CUUMPAEELS U0 N TPLWV I TECOAPWV eTAPWV — PopEWV, 0 Evac Ba mpemel anapaitnta va ivat MuE.

» 2€ CUMMPAEELG AVW TWV TECCAPWYV ETAPWYV - PopEwv oL U0 Ba mpEmeL amapaitnTa va elval ETIXELPNOELS Kal TOUAAXLOTOV pia Ba tpémel
va givat MuE.
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AwoauouyoL ava apepfaon

3. Aflontoinon Epeuvntikwv ATTOTEAECHUATWV
o Avvntwkol Sikatouyol otnv MapepPaon Il eival VPLOTAUEVEG LEUOVWHEVEG MLKPOUECOALEG ETILXELPOELG

(MUE) mou €xouv kat’ eAaxlotov pia (1) kAewopevn rAnpn (etriola) SltaxelpLloTikn xprnon.

4. 1ppayida Apioteiag (Seal of Excellence) yia emixelpioetg

o Avvntwkol dikatovyol eivol pkpopeoaileg EAANVIKEG eTXELPROELS TTOU EAafBav tn Zdpayida Aploteiag (Seal
of Excellence) ywa €pya €psuvag kot avamtuéng oto mAaiolo tou Mpoypappatog «Opilovtac Eupwrmn»
(Horizon Europe) tng Eupwrmaikn¢ Evwong aAld dev élafav xpnupatodotnon Adyw &e€AviAnong tou

SdlaBgopou npolmoAoylopou.
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ErtA€€ oL Topelc OpaotnplotnTog

H Apdon E€MIKEVIPWVOVTOL OE CUYKEKPLUEVEC OTPATNYLKEC TIEPLOXEC TapEUBaong (mpotepaldTNTES) OL OTOLEC
kaBoplotnkav otnv EOvikA Ztpatnywkni E{umvng E€ewdikeuong 2021-2027 mou OUVOEEL TNV £PEUVA KOL TNV
KOLVOTOMIOL PE TNV ETUXELPNMATIKOTNTA KOl OTLC OTOLEC N XWPO TIOPOUCLALEL TTAEOVEKTUOTA OTLC OToiec Ba
HUrtopouoe va otnpyOel n petdfoaon os €va veo avarmtuéLako IPOTUTIO.

TOMEIZ MPOTEPAIOTHTAZ EZEE 2021-2027 AHMOZIA AANANH (&k.€)

1. YAlkd, Kataokeveg & Blopnyavia 20
2. Touplopog, MoALTlopog & AnULOUPYLKES Blopnxavieg 41
3. Aypodiatpodikn AAucida 54
4. NepBairov & KukAikry Olkovopuia 33
5. Bloemotnpeg, Yyeia, Qdappaka 59
6. Metadopec & Epodlaotikry AAucida 18
7. Aeldpopoc Evepyela 23
8. Wnolakécg Texvoloyieg 52
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[Mpo0TOAOYLOMOC EpYWV

» O UEYLOTOC CUVOALKOG EVIOXUOUEVOC TIPOUTIOAOYLOMOG TNC altnong xpnuotodotnong ava
napéuBaon opiletal we €€NC :

Napéppaon MeEyLotog ouvoALKOC mpolinmoAoyLopog
Aitnong¢ Xpnuatodotnong
I'Epeuva Ko Avantugn omnod EmyelpioeLg 800.000€
Il Zupmpagelg EMYELpHOEWY UE
_ , 2.000.000€
Epeuvntkoug Opyavigpoug
Il A§lomoinon EpeuvnTikwy AMOTEAECUATWY 2.000.000€

IV Zdpayidba Aploteiag (Seal of Excellence) 210 OpLO TOU EYKEKPLUEVOU MY ano to
yLOt ETUYELPNOELS Horizon Europe.
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XPOVLKN OLAPKELL EPYWV

= H xpovikny Stapkelor uAomoilnong Twv UTIOBAAAOUEVWY TIPOTACEWY EPYwV OV
MPEMEL VoL UTtEPPaivel Toug TpLavta €L (36) UAVEC.

= OLmnpotdoelc tne MapeuPaonc IV «Zppayidba Aploteiag (Seal of Excellence) ywa
ETIXELPNOELCY Ba €xouv Xpovikn OLAPKELRL lon UE TNV EYKEKPLUEVN OATO TO
Mpoypappa “Horizon Europe”.
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KaBeotwc evioxvonc —'Evtaon evioxvonc

*OL evIoyUOoELC TNC Ttapouoac Apaong Ba dlateBouv oto mAaiolo tou MNevikou Kavoviopou
ArtoAAaync (Kavoviouoc EE apB. 651/2014).

*H €vtaon evioxuong Tou €pyou £PEUVAC KOl aVATITUENC EVOC SLkalouyou kaBopiletal
amo:

» TOV XOPOAKTNPLOMO TNC KATNYOPLOC EpEVVOC KoL avamtuéncg (Blopnxavikn €peuva,
TELPOLUOTLKN avartTtuén) KABe evotnTac Epyociog Tou EPYou TOU Kall

» 1o pEyeboc tnc emxeipnonc (MoAv Mwkpn/Mikpn, Meoaia 1 MeyaAn),

*H évtaon evioyvonc kaBopiletal xwplota yio kaBe dikatovxo evioxuonc otnv
TEPLTTTWON OUVEPYATIKWY EPYWV.
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NapépBoaon |

» To EVIOXUOUEVO £PYO TIPETIEL VO EUTILTITEL OE ULOL 1) TIEPLOCOTEPEC ATIO TLC KATNYOPLEC Blopnxavikn €psuva /Ko
TLELPOLMLOLTLKE) QVATTTUEN.

ErAE§Lun Spaotnplotnta MeyAaAeg ETUXELPNOELG Meoaieg EMYELPNOELG MIKpPEG ETUXELPNOELG

Blopnxavikn €pguva 50% 60% 70%

Blopnxavikn €peuva

. . X " 65% 75% 80%
. . UTTIO IPOUTIODETELG
Epya Epeuvag
Kol Avarmrtuéng o
Melpapatikn avantuén 25% 35% 45%
Melpapatikn avantuén 40% 50% 60%

umo npolmoBEoelc*

*H mpooauénuévn €vtaon TnG evioxuong yla tTn BLopnxavikr €peuva Kal TNV TELPOMOTIKN avantuén LoxVEL, v MAnpoUvTal pia oo TG akOAoUOeg

npolnoBEoelc:

i) TO £pyo TPOPAEMEL MPAYHATIK CUVEPYOOL UETAEY ETIXELPAOEWV OO TIG OMOLEC ToUuAdxlotov piar eivat MME kal omd TIG OTOLlEC Kapio
HEMOVWHEVN dev dEpeL Avw Tou 70% Twv ETUAESLLWY daravwy

i) Ta amoteAéopata Tou £pyou Sradidovtal gupiéwg pEow ouvedpilwv, Snuooleloswy, amobetnplwv eAevBepng nmpooPaong N pEow Swpeav

AOYLOHLKOU 1] AOYLOULKOU QVOLKTNG TINYAG.
R R R R R R R R R R R R R R R R R R R R R R R R nmmmmmmmmhm—
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NopéuBaon

> TO EVIOXUOLEVO £PYO TIPETIEL VOL EUTIUITTEL OE HLOL 1) TIEPLOCOTEPEC OO TLG KATNYOPLEC BLOUNXOVLIKI EPEUVA, /KoL
TLELPOLMLOLTLKE) QVATTTUEN.

ErA£§Lun dpaotnplotnta MeyaAeg ETIYELPNOELG Meoaieg EMXELPROELG MKpPEG ETLXELPNOELG

Blopnxavikn épguva 50% 60% 70%

Blopnxavikn €pguva

. . . N 65% 75% 80%
. . UTIO IPOUTIOBEDELG
Epya Epeuvag
Kat Avamtuéng o
Melpapatikn avantuén 25% 35% 45%
Melpapatikn avantuén 20% 50% 60%

uMo npolToBEoelc*

*H nmpooauénuévn €vtacn tng evioxuong yla T BLOUNXAVIKN £PEUVA KOL TNV TIELPAUATIKA AVATITUEN LOXUEL, €AV TTANPOUVTAL Ml armo T akOAouBeg

npolnoBEoelc:

i)  TO €pyo TPOPAETEL MPAYUATIKN CUVEPYOOLQ LETALY MLOG EMXELPNONG KL EVOG N TTEPLOCOTEPWYV OPYOVIOUWYV £Peuvag Kal SLadoong yVwoewv, oL
ormoiol p€pouv TouldxLotov To 10% twv eMAEELLWY Samavwy Kal £Xouv Sikalwpa vo SNUOCLEVOUV TA ATIOTEAECOTA TWV EPEUVWV TOUG A

i) Ta amoteAéopata Tou £pyou Sradidovtal gupiéwg pEow ouvedpilwv, Snuooleloswy, amobetnplwv eAevBepng nmpooPaong N pEow Swpeav

AOYLOHLKOU 1] AOYLOULKOU QVOLKTNG TINYAG.
R R R R R R R R R R R R R R R R R R R R R R R R nmmmmmmmmhm—
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NapépBaon lli

* T tnv MNoapéuPaon lll To EVIOXUOUEVO £PYO TIPETIEL VAL EUTTITITEL OE Wil TIEPLOCOTEPEG ATIO TLG KATNYOPLEG
Blopnxavikn €peuva r/Kat MELPAPOATIKA avVarTuén.

ErA£§Lun SpaotnpLotnta Meoaieg emxelpnoelg | MIKPEG ETIXELPNOELG

’ MepapaTikn
Epya i 35% 45%
'Epsuvaq QVATTTUEN *H npooaugnuévn €vtacn tn¢ evioxuong yla thv
TIELPAMOTLKY) AVATITUEN LOXVEL, €AV TTANPOUTAL N
KoLl , , PSRN ) ,
) MELpapOTKN OLKO)\fJUGI‘] T[pourt'oesorl]. Ta anors)\lscuata ToU slpvou
Avanru&nq v £ 5 50% 60% Sladidovrtal eupéwg pLeow ouvedplwy, dSnuoacteloewy,
v T_[TU n'un . 0 0 anoBetnpiwv eAeVBepng mpdoPfaong N LEow dwpeav
npoUmoBEoelg AoyLopLKOU | AOYLOKOU QVOLKTAG TINYNG.

Napéppoaon IV

* H évtaon evioxuong yla TtV eVICXUOUEVN ETIXEIPNON (CUVOALKA yLa TO €pYO EPELVAG KOLL AVATITUENG)
kaBopiletal oto 70%.

e KABe mepintwon, N ouVoAkA dnuooia XpPNUATOSATNON TIOU TTAPEXETAL VLA KABDE €pYo £peuvag kal avamtuéng dev unepPaivel To TOCOOTO
XpNHatodoTnong mou kabopiletal yia to v AOyw £pyo £PEUVAC KAL AVATITUENG BACEL TWV KAVOVWV TWV IPOYPAUUATWY « Opilwv Eupwrmn»
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ErtA€€pec damavec

» ApEOEC AQTTAVEC YLaL OLLOLBEC MPOCWTILKOU

»Yrnolouneg darmavec 40% enmi Twv EMAEELLWY AUECWY SAMAVWV TTPOOWTILKOU, ETUAEELLEC XWPIC

TIPOOKOLLLON TWV_QVTIOTOLYWV TIOPOoTATIKWY. Ol eTAEELLEC SATAVEC TTOU KOAUTITOVTOL OO TN

XprRon tou eviaiov cuvteleotr) 40% sival oL akOAouvBOeC:

a) damdveg anocBeong opyavwyv Kat eEOTALGHOU oToVv BaBuo Kot yla 660 XpOvo Xxpnotlpomnolouvtal
yla To £pyo’

b) éamadavec andoofeong yia Ktipla kat yameda otov Babuo kal yia 600 XpoOvo XpnolpomnololvTal yLo To
Epyo’

c) damaveg yia €épguva eni GUPPBACEL, YVWOELG KOl SLITAWMOTO EVPECLTEXVLAG TTOU OyOpAoTNKAV N
eANPOnoav pe adela eKUETAAELONG ATIO EEWTEPLKEG TINYEC LE TAPNON TNS APXAS TWV oWV
QTIOOTACEWV

d) mpdooBeta yevikad £€0da kol AOLITEC AELTOVPYLKEG SATIAVEC TTOU £(VOll AUECO OTIOTEAECO TOU €PYOU.
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MET2TO2 APIOMOZ YITIOBAANOMENQN AITH2ZEQN XPHMATOAOTH2H2
ANA ENMIXEIPHZH - AYNHTIKO AIKAIOYXO

»KaBe autoteAng emuxeipnon (pne &exwplrotdo AOM) pmopel va CUUUETEXEL WG SUVNTLKOG
Skaovyoc oe €wg mEve (5) Awtnoeslc Xpnuatodotnong abpolotikad otic MNapepPaoelc I, Il kat

11, ka®OAN TN SLdpkeLa TNC ApAong

FInUElwvVeETaL otL Oev TiBetal TEPLOPLOMOG OTOV apPlOUO TWV TPOTACEWV OTI( OTIOLEC

OUMMUETEXEL EVOC EPEVVNTLKOC OPYOVIOUOC.
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METIZTOZ EMIXOPHIOYMENOZ NMPOYNOAOTIZMO3
ANA ENIXEIPHZH - AYNHTIKO AIKAIOYXO

* To ouUvoAo tou mpoUmoAoyLlopoU TwV IPOTACEWV HLAC €TXELPNONG - duvntkou Sikatovxou, dev Suvaton va
untepPaivel ta tpia nepnta (60%) tov vPNAGTEPOU KUKAOU £PYAOLWV TIOU EMETEVYXON o€ pia armo Tig TPelc (N
Alyotepec epooov n enxeipnon dev SlabEtel TPELG) SLaXELPLOTIKEC TIEPLOSOUC, TOU £TOUC TTOU TIPONYELTOL TNG

uTtoBoANC TNC ailtnong xpnuatodotnonc.

EAEyxetal kata tnv urtoBoAn oe eninebo AOM tng attovoag enxeipnong.

* Tou avwtépw opilou g€arpouvta :

v’ oL EMXELPAOELG TTou UTtoBANAOUV aitnon xpnuatodotnong oto mAaioto tne Napéupaonc IV
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EAAXI2ZTO MN0202T0O 2YMMETOXH2 ENIXEIPHZEQN
2TON IMPOYTIOAQOI2MO EPTOY

O MpoUTTOAOYLOOG TOU £PYOU KOTAVEUETOL LETAEY ETILXELPNOEWV KOL EPEVVNTLKWY OPYOVIOUWV WCE EENG:
» yla TIC ETUXELPNOELS TOUAAXLoToV 30% TOoU MPOUTIOAOYLOOU TOU £pYOU Kol

»yla touc Epeuvntikolg Opyaviopoug Ewg 70% tou npoimoAoyLopoU Tou £pyou.

** 0 0p0oG eAEyYETAL CUVOALKA (CWPEUTLKA) YLaL OAEC TIC ETILXELPNOELS KOl TOUC Aourmouc popeic mou avTipeTwri{ovial wg
ETILXELPNOELG TOU CUVEPYATLKOU £PYOU.

¢ Opolwg EAEyYETOAL YLD TOUG EPEUVNTIKOUC OPYAVIOUOUC CWPEUTLKA, Yo OAOUG TOUG speuvntLKouq OPYQVLOMOUG KOl yLa
Toug Notrtoug dopeig ou avtpetwnilovral wg Epsuvntikol Opyaviocpol Tou cuvepyatikol oXAHUATOG.

*» 0 0pog anoteAel mpolindOeon cuppeTOXNG KoL EAEYXETOL KaL oTnV UTtooAn tng Altnong Xpnuatodotnong Kal otnv
TEALKN QTTOTIANPWLLA TOU €pyOu.

DX T[EpLT[TwGr] TIou 0 Sikaovyoc popeac/n 6u<aLouxoq ocuumnpoaén eixe 580|J.£U't€l. otnv aitnon xpnuaro&omonq OTL TO
EpEUVI‘]TLKO spvo Ba 0dnynoel og umoBoAn aitnong yla 5m7\wp.a gvpeottexviag (rmatévia) kot o opoq auTog bev
LkavoTrtoleital, Tote Ba emiBaAAetal op{ovtia nepkonr) 15% oto cUVoAo tng dnuootag damnavng, OTw AUTA
opLOTLKOTtOLe'LtaL LETA TNV TEALKN eMaABgucon Tou €pyou
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I YrioBoAn kaw AELoAOynon mpoTtacEwv

* H umtoBoAn tTwv Autpoewv Xpnuatodotnong (mpotacewv) Ba yivel NAEKTPOVIKA 0TNV EAANVLKI YAWOCO LECW TOU
OAokAnpwpévou NMAnpodoplakou Juotripatoc Kpatikwyv Evioxvoswv (OMNZKE).

* H aéloAoynon twv npotacswv Ba yivel faocel e€eldLKeEVIEVWY KpLTnplwy, T omtola elval Ta €NC:
1. Emuotnpovikn Kot texvikn aptiotnta (Excellence)
v ZadpAveLa Kot CUVADELA TWV GTOXWV TOU £pYou, o€ Ttolo Baduod to €pyo eival Phodofo Kal oTnv ayur tTne Texvoloyiag.

v Alomiotiat Kot KAt AAnAGTNTA TNC TIPOTEWOUEVNC EPEVVNTIKAC TIPOCEYYLONG, 0pOATNTA TWV ETILOTNMOVIKWY aPXWV Kol SLETLOTNUOVIKOTNTA.
Juvektipnon tng dtdotaong tou MUAou oTo TAALCLO TOU TIEPLEXOMEVOU TNG EPEUVAC KOL KOLVOTOULOG TOu €pyou, 0 Babudg evowpdtwong
TIPOKTIKWY Yyl TNV AVOLXTA ETILOTAUN CUMMEPAQBavopréVNG TNG avTalAayng Kal dlaxeiplong SeS0UEVWY KAl TNG EVEPYOU CUUMETOXNG TWV
TIOALTWV.

2. AnoteAéopata Ko T Emunttwoelg (Impact)

V' A§LOTILOTIOl TWV EPEVVNTIKWV O8WV KOl TWV MPOCEYYIOEWV WOTE VO ETUTEUXOOUV TOL OVAUEVOUEVO. ATOTEAECHATO KOL Ol EMUTTWOELS TNC
Apaong kot o BaBuog kat n Baputnta TNG CUKBOANC TOU £PYOU OTNV EMITEVEN AUTWV.

V" KataAAnASdTnTa Kot Tot0TATA TWV HETPWV YLa TN KEYLOTOTOLNON TWV OVAUEVOUEVWY ATIOTEAEOUATWY KAl ETUMTWOEWY, OTWE auTtd opilovtatl
oto ox€bLo aglomoinong ko SLAXLoNG TWV ATTOTEAECUATWY TOU £pYOU CUUTEPLAAUBAVOUEVWY TwV SPACEWV ETIKOWVWVIAC KaL SNUOCLOTNTAC.

3. Mowdtnta Ko amoteAeopatikotnTa TG UAoroinong (Quality and efficiency of the Implementation)

v" MoldTNTa, CUVEKTIKOTNTO KOl OOTEAEoMOTIKOTNTA TOU oXediou vlomoinong (work plan), ektipnon kwdUvwyv, KataAAnAdTNTA TNG
avOpwWTOTPOOTIABELOG TTOU KATAVEUETAL OTL( EVOTNTEC epyaoiag (work packages) kot tng Slaxeiplong Twv MOpwV Tou €pyou
OUVOALKAL.

v IKOVOTNTO, EMLOTNMOVIKE KL TEXVLKH EMAPKELA, KAl pONOC TOU KABE cuppETEXOVTa /eTaipou kaBwe kal Babuodc otov onoio n opdda

éexou KOLL TO cuveexatu(é om L 0TO oUVOAO Tou, SLabeTeL 1411 omaea'trntg texvowioia KoL EHT[ELE'L(I yla v EKté)\son TOU éexou.
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. |’(d985 |<(gttr']plo)(A, B, I') BaBuoloyeital Eexwprota. H Babpoioyia yia kabe empeépouc KpLtplo Kupaivetol amnod 1 (avemapkng)
€wg 5 (aplota).

* Elb1KOTEPQ, VIO TOV UTTOAOYLOHO TNG oUVOAIKNG BaBpoloyiag o BaBuog kabe kputnpiou oAAamAaoldletal pe to Bapog Tou
(weight) kat otn cuvexela aBpoilovtal, we eENC:

ZuvoAwn) BaBpoloyia = (BaBpoloyia kpitnpiou A x Bapog kpitnpiou A) + (Baduoloyia kpitnpiov B x Bapog kpitnpiov B) + (BaBuoloyia
kpttnpiovu I x Bapog kputnpiov M)

* H péyiotn cuvoAwkn gaeuo)\ovia elval to Sekamevte (15.00). H ehdxiotn amodekti cuvoAwkn BabBpoloyia (katwdAl) eival
1o &¢ka (10.00) yia 0Aeg TG napepPaocelg. ErumAeov, opifovtal kat eAaxioteg anodekteg Babuoloyieg ava kpirrplo avaloya
ue tnv NMapepPaon, onwc aivetatl oTov mivaka mou akoAouBeL:

NAPEMBAZH EAAXIZTH KPITHPIO A BAPOZ KPITHPIO B BAPOZ KPITHPIO T BAPOZ
ANOAEKTH (Excellence) | KPITHPIOY A (Impact) KPITHPIOY B | (Implementation) | KPITHPIOY I
2YNOAIKH

BAOMOAOTIIA
Napéppaon | 10 3 0,6 3 1,5 3 0,9
NapeuBaon Il 10 3 1,2 3 0,9 3 0,9
NapeuBaon Il 10 3 0,9 3 1,5 3 0,6

* Edwka yia tnv MapepPaon IV, n afloddynon dev Ba adopd oTo EMOTNHOVIKO QVTIKELUEVO TNG TtPOTOONG Kol Ba TepLopLOTEd
oOTOV EAEYXO MANPWONG TWV AOLTTWV TPOUTIOBECEWV CUUETOXNG ot Apdon.
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Alradkaoia a€loAoynonc

» H a&lohoynon Oa sival apeon otnv NapepPaon Il «Atlomoinon Epsuvntikwy
AmtoteAeopatwy» e Baon th ogpd UNMOBOANG TwV TPOTACEWV KoL EWC TNV
géavtAnon tou dlaBeoipou polnoloylopou. To idlo LoyUEL Kal OTLC TIPOTAOELC
Epywv e Zdpayidba Aploteiog (MapepBaon V).

» H a&lohoynon Ba eivat ouykpttikn otic NapepBaocelc | «Epsuva kat Avarmtuén
ano Emwepnosilc» kat Il «Xupmpaéelc Emelpnoswv pe  Epeguvntikouc
Opyaviopouc».
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YToxpeWOoeLS SIKaoUXwV OXETKA Ue /Y

»Edv otnv teAk amomAnpwpn dtamotwOel otL dev tnpeital 0 OpoC CUUMETOXNAC, O CUVOALKOC
TILOTOTIOLOU UEVOC TIPOUTIOAOYLOMOC TWV ETIXELPNOEWV val ival peyaAutepoc 3 ioog pe 30% tou
OUVOALKOU TILOTOTIOLNEVOU TIPOUTIOAOYLOHOU TOU £pYyOU, TOTE Yivetal amo tnv Ynnpeoio avaAoyiki
TLEPLKOTII) OTOUG EPEVVNTLIKOUC OPYOVIOHOUG- ETALPOUG WOTE Va TNPELTAL 0 0POC TNE TPOOKANONG yLa
OUMHETOXN TWV ETIXELPNCEWV PE TouAdxlotov 30% oTtov POUTIOAOYLOUO TOU £pYOU

»2€ TEPLTTWON TIOU O OUVOALKOC TILOTOTIOLOULEVOC TIPOUTIOAOYLOMOC TWV ETIXELPAOEWY E£lval
MLKPOTEPOC TOU 25% TOU OUVOALKOU TILOTOTOLNMEVOU TIPOUTOAOYLOMOU TOU £pyou, TOTE TO £pYO
anevtacoetal He avakAnon (évtokn) tng xpnpatodotnong.

»Ma TG EMXELPAOELS, TO MPWTO aitnpa KataBoAng emyyopnynong cuvodevetal ano Pefaiwon
OpkwtoU Aoyloth — EAeykTikAG ETawpeiag oxeTika pe tn KN MPoBANUOTIKOTNTA TNG ETILXELPNONC KATA
TOV XpOVO Xopnynong tng evioxuong
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